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CLIENT: IBM / OGILVY ASIA-PACIFIC
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On thiz 5-day shoot, orgamized by Oglvy in Sydney for therr 2004 IBM Asia campaign -- Manland China, Tarwan. Hong kong, Malavzia and Singapore -- I worked not only as photographer
but alzo as producer on the ground in Beijing. This entailed the finding and hiring of 14 talent. makeup and hair stylist, scouting and contracting of 3 locanons, hiring and contracting of
workers to build a set from raw materials based on the art director’s specificanions, and budgetung. The ennre shoot from start to fimish cost 19,000 USD.
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CLIENT: DLA / Probpuct TEsT CENTER. PHILADELPHIA
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different lighting conditions for not only conformity and
stabillitys but visibility in UV light as well-

For the military to get its perfect boot is no easy task.
The campaign to develop clear advantages for the American
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Philadelphia’s DLA Troop Support needed a full-zcale producnion for a wall exhibit for site visitors that would mtegrate images from the Center's hiztory with up-to-date visuals that convey the various
processes utihzed by the PTC to improve uniforms and equipment. and how this translates in the field — all withourt diclozing any claszified informartion in the process. This required days of scheduled
photography, copy and copy edining, graphic design and layout., prinung and mounting on firm Gatorboard. with constant liason with PTC personnel throughout the process and site director for approval.
The Center also recerved a new logo in the process. Esumated total cost savings i avording outside hire: $250,000.
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CLIENT: DLA / Probpuct TeEsTiNGe CENTER, PHILADELPHIA
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DLA Philadlephia’s Physical Security office requested large poster-size panels addressing the basics for emergency management, derived from an informanonal handbook.

Incorporating design. ro'r,ralnr—free and Creative Commons i images, printing and mounting, this request was filled within one week.
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CLIENT: CinevisioN GLoBAL / CULTORAMA.TV
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In Los Angeles, Cinevision Global's extensive film library necessitated (1) a catalogue that could effectively market the films to potential buvers both online and at industry events like AFM, and
(2} a B2C portal where avid film viewers could pay to see their favorite cult clazsics of any genre. The marketing effort extended to both print and online extensions, with merchandising in tow,
The massive two-vear effort required detailed breakdowns of all 2000 films meluding vear. director. cast, runtumes and synopses. The resulung raw dara index could then be used to populate the
catalogues, which then required everything from logo design. clip edinng, artwork management, rich media web design (including WordpPre:z: and hosung management), and prinung.
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CLIENT: CineEvisioN GLoBAL / CULTORAMA.TV
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Welcome o Cinevision Glolal,

We are a . comprised of some 2 (00 tilles, available for licensing, or viewing a
We also license production sound and tens of thousands of Chinese musical pieces, from classical to modern pop.

Owr on-site facilities also afford a full range of production and post production oplions.
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In Los Angeles, Cinevision CGlobal's extensive film hbrary necessitated (1) a catalogue that could effectvely market the films to potennal buyers both enline and ar industry events ike AFM, and
(2} a B2C portal where avid film viewers could pay to see their favorite cult clazsics of any genre. The marketing effort extended to both print and online extensions, with merchandising in tow,
The massive two-vear effort required detailed breakdowns of all 2000 films meluding vear. director. cast, runtumes and synopses. The resulung raw dara index could then be used to populate the

catalogues, which then required everything from logo design. clip edinng, artwork management, rich media web design (including WordpPre:z: and hosung management), and prinung.
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CLIENT: INDEPENDENTS

Other chients have ranged from a small Spanish jewelry company (left) and a Japanese brand mmporter (right). Both large and small. the range has extended to indmidual headshots for busimess and talent agencies to
large-scale regional ad campaigns for global multnationals,
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CLIENT: INDEPENDENTS
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CLIENT: INDEPENDENTS
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CLIENT: SoutH BEauTY / INDEPENDENT
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One of the most prezngious restaurant chains in China, South Beaurty, requizinoned a complete range ofvizual collateral covering each of their locanions across the country,
Since each location employed a different designer — including Philippe Starck. one of the world's foremost dezigners, for a unique look., this also required a different visual
approach for each interor.
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CLIENT: [SELECTED CLIENTS, 20071~ |

Geftty Images Global Assignment  Cosmopolitan

The Economist  Harper's Bazaar  Elle Esquire

IBM Microsoft Malaysia Airlines Shell Ol

Coca Cola Nestle Olay/Edelman PR U.S. Army
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CLIENT: SHeLL O1ir / GETTY IMAGES ASSIGNMENTS

gettyimages

Photo Assignments
Your image through our lens

Case Study of the Week:
Images for Shell's Annual Report 2005 shot by Shannon L Frady in Beljing, China.

Shell approached PA UK with the photography requirement for their Annual
Report.
They wanted images taken at their head office in Beijing and of various street

scenes in the vicinity in order to add local colour. Sales Associate Nolan Browne
sourced and collaborated with the photographer Shannon L Frady.

The shoot involved model casting, location sourcing, styling and prop sourcing all
coordinated from the London office.
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SONY A9 // 2X ANAMORPHIC ADAPTER
& RANGEFINDER DIOPTER // DJI RONIN
MX 3-AXIS STABILIZER (WITH
COUNTERWEIGHITS)
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VISION

http://www fotosonics.com
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